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Abstract 

 
With the passage of time the essence of the cultures in world is kept revived by 

cherishing it in different ways. One of which is arranging festivals based on the specific 

culture’s theme. By arranging such festivals people gather socially and get to know a lot 

about the specific culture, its background and history and also cherish it at same time. 

For this purpose a festival based on Punjabi culture arranged by Punjab government is 

being promoted through a campaign which includes streamers, posters, invites and 

brochures that would be designed to promote this festival and to gather as much a crowd 

as possible. 
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Chapter 1 
Introduction 

                            Background 

Region wise the North Western area of India and Eastern region of Pakistan 

nowadays are together known as “Punjab”. The word Punjab is made by 

combining two Punjabi words “Panj” (which means five) and “Aab” (which 

means water). The reason for this is the five flowing rivers on this land which 

gives it the name the land of five rivers. 

 

 


