TVnews mediaasacatalystfordemocratizationinPakistan

BY
M.PHIL SCHOLAR: Amna Sheikh

RESEARCH SUPERVISOR: DR. Prof Mujahid Mansoori

SCHOOL OF SOCIAL SCIENCES AND HUMANITIES
DEPARTMENT OF MEDIA AND COMMUNICATION
UNIVERSITY OF MANAGEMENT AND TECHNOLOGY LAHORE



TV NEWS MEDIA AS A CATALYST FOR DEMOCRATISATION IN PAKISTAN

A THESIS SUBMITTED TO
UNIVERSITY OF THE MANAGEMENT AND TECHNOLOGY
IN THE PARTIAL FULFILLMENT OF THE REQUIREMENTS
FOR THE DEGREE OF MASTER OF PHILOSOPHY

IN COMMUNICATIONSSTUDIES.

BY
AMNA SHEIKH
RESEARCH SUPERVISOR: Dr. MUJAHID MANSOORI
SCHOOL OF SOCIAL SCIENCES AND HUMANITIES

DEPARTMENT OF MEDIA AND COMMUNICATION STUDIES
UNIVERSITY OF MANAGEMENT AND TECHNOLOGY LAHORE
2016



IN THE NAME OF ALLAH THE MOST BENEFICENT THE MOST MERCIFUL

Say good,

or say nothing.




UNIVERSITY OF MANAGEMENT AND TECHNOLOGY
DEPARATMENT OF MEDIA AND COMMUNICATION

DECLARATION

I, Amna sheikh hereby declare that the matter presented in this dissertation is my
original work and has been carried out under the supervision of Prof. Dr. Mujahid Mansori,
Director Institute of Communication Studies, UMT, Lahore. To the best of my knowledge,
this thesis does not contain any material that has been submitted for the award of any other
degree in any other university, neither does this thesis contain any material published or
written previously by any other person, except in the text for which due references are given.

I incorporated all the corrections directed by the external examiner.

AMNA SHEIKH
UMT ID: 13001167009




UNIVERSITY OF MANAGEMENT AND TECHNOLOGY
DEPARATMENT OF MEDIA AND COMMUNICATION

CERTIFICATE

It is hereby certified that the research work contained in this thesis titled
“TV news media as a catalyst for democratization in Pakistan” is based on her
original work and that has not been carried out previously for the higher degree.
She has completed her research work, under my direct supervision. She has
fulfilled all the requirements and is qualified to submit the accompanying thesis
according to the prescribed format for the degree of Master of Philosophy
(M.Phil) in Media Studies.

Research Supervisor:

Dr Mujahid Mansoori



To

My Beloved Mother

I’m here just because of her blissful love, always showered on me and her
continuous encouragement at every step of my life, she taught me to work hard,

pay respect to humanity and to love all.



ACKNOWLEDGEMENT

This is a truth that a fruitful research process is never carried out in isolation;
on the contrary it is influenced by the encouragements, ideas, and facilitation of many
others. | wish to acknowledge those people who supported me in my research in many

ways.

With deepest gratitude, | want to acknowledge the immense and untiring help
given by my Supervisor Dr. Mujahid Mansoori Professor, Media and
Communications at the University of Management and Technology (UMT) for the
expert professional and academic guidance to complete my work. He is a renowned
scholar and political analyst. He is also associated with Jang/GEO group as Senior
Advisor, editor Development Reporting Cell and columnist. His generous help and

patience have made it possible for me to write this dissertation.

I am also grateful to Prof Dr. Khalid Department of Media study, University of

Management and Technology for his moral and academic support in my studies.

Amna Sheikh.



ABSTRACT

This study sought to underlines the escalation of the public sphere in Pakistan after
the liberalization of broadcast media sector its implication for public participation in policy
making and the potential for democratization of Pakistani institutions as a result. This
research is guided by Habermas’ concept of public sphere and theories of deliberative
democracy and analyzes the validity through examining the interrelationships among the four
components of the public sphere i.e. news media, interpersonal communication, opinion
formation, and political participation. The data were amassed from three major cities of
Pakistan by conveniently distributed survey questionnaires and sufficient evidence is found
to bolster the principal hypothesis, that news channels are promoting political debate among
the masses, especially identified with the issue centered in the media; the quantity and type of
conversation were measured by three variables: political talk, personal talk, and sit-ins issue
talk, and the second hypothesis, that this as a result crystallizes their quality of opinion;
measured by consistency, opinionation, and consideredness with regard to the sit-ins issue.
On the other hand the results provide a modest support for the third hypothesis that TV news
media consumption, frequent political conversation, and ameliorated quality opinions
catalyze political participation, anticipating a direct relationship between the news media use
and political participation; alternative explanations cannot be ruled out.

The significance of this study is that unlike other media effects studies, its dependent
variables are not just of opinion positions or attitude changes, but also opinion quality; it does
not just consider media alone, but rather also deals with the combined effects of interpersonal
communication (conversation) and mass media (news media use) and it assumes that the
impacts of mass media do not stop at people’s attitudes, but are extended to their activities.
The findings suggest that although media have strengthened civil society by successfully
extracting public out of ordinary citizens in relation to any specific issue or event and
ameliorating their comprehension regarding democratic trends and requirements but for
sustainable and dynamic deliberative framework to work in Pakistan just TV news channels
watching and incessant political discussion is not enough, however it also demands
appropriate approaches to enhance the strategy and conditions to bring out all sorts of more
active political participation of the citizens.
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