
MAACHI 

 

 
 

 

Submitted By 

FareehaAslam 

Project Supervisor 

Mr.AliBukhari 

 

 

 

SCHOOL OF PROFESSIONAL ADVANCEMENT 

UNIVERSITY OF MANAGEMENT AND TECHNOLOGY 

2015 

 

 

 



MAACHI 

 

 
A Project submitted in partial fulfillment of the requirement for the 
degree of Master in Fashion and Luxury Management at School of 
Professional Advancement, University of Management and Technology 
Lahore. 

 

 

Submitted by:  

FareehaAslam 

Approved Supervisor:  

Name: __________________________  

Signature: _______________________ 

Dated: __________________________ 

 

 

School of Professional Advancement  



ACKNOWLEGEMENT 

 

 

IN THE NAME OF ALLAH THE BENEFICENT THE MERCIFUL 
 
 

Alhamdullilah all praises to Allah for giving me the strength, wisdom and His countless 
blessings in the completion of this project report. Special appreciation goes to Sir Khalil Arbi 
and sir alibukhari under whose supervision all this became possible. His invaluable help and 
constructive criticism throughout my time in University of Management and Technology, and 
this project has been a pillar of constant support. I would like to express my gratitude to our 
esteemed Rector, Dr. HasanSohaibMurad and also to the Dean SPA, Dr. NaveedYazdani for 
their help and support towards my academic affairs. My acknowledgement also goes to all the 
staff of SPA for their co-operation. Sincere thanks to all my friends for their kindness and moral 
support during my studies. Thank you for the friendship and the memories. Thanks to my parents 
and my siblings for their never ending love, prayers and encouragement. And to those who 
contributed indirectly in this report, your kindness and acceptance for my ambitions means the 
world to me. 
 
 

ThankYou, 
 

 

 

 

 

 

 

 

 

 



 

DEDICATION 

 

 

 

Dedicated to my creator, Prophet (S.A.W), my parents, my teachers, my best friend 
and mentor who bestowed on me the meaning of life Purpose who gave me a 

dedicated and committed team to believe and support my work,  
Who blessed me with a family to love and Support,  
Who gave me courage to purse my passion against  

all odds. Who furnished me with a vision  
to make the difference the mission. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



EXECUTIVE SUMMARY 
 

 

My theme is about playing cards. Pakistan's Fashion Industry is creating step by step and embracing 
cutting edge design with diverse subjects. Cards playing are a workmanship and it turns out to be 
additionally intriguing when you work with topic in Apparels, Non-apparels and interior. My topic work 
is for those individuals who need to do theme based Fashion yet neglect to apply in day by day life. I am 
utilizing French cards having as an impact of my task work. 

 

The style, clothing and inside industry in Pakistan is encountering quickened development and youth give 
off an impression of being the controlling drive behind it. Gifted architects with imaginative thoughts and 
globally focused outlines are anticipating the social legacy of Pakistan. They are focusing on the 
adolescent and indulging their requests. Style items and clothing industry is demonstrating dynamism and 
differing qualities. In a moderately short compass of ten years, a substantial countless and nearby brands 
have sprung up all over Lahore. In a to a great degree aggressive business sector, these brands attempt to 
think of the most imaginative plans that are tense yet wearable.  

 

Playing Cards are accepted to have begun in China and afterward spread to India and Persia. From Persia 
they are accepted to have spread to Egypt amid the time of Mamluk control, and from that point into 
Europe through both the Italian and Iberian landmasses in the second a large portion of the 14th century. 
Subsequently, European playing cards seem to have an Islamic induction. A percentage of the most 
punctual surviving packs were hand painted gems which were costly and moderate just by well off 
benefactors. However, you can play card diversions with any old pack so as interest expanded new, less 
expensive strategies for creation were found so playing cards got to be accessible for everybody. The 
historical backdrop of playing cards in famous workmanship is captivating and has a long convention. 

 

 

Uniqueness:Reason of picking this subject is to advance sound diversion in our everyday life on the 
grounds that it can energize deftness and help empower and exercise your psyche. As per new research 
led by Rush University Medical Center and the Illinois Institute of Technology. The exploration results, 
displayed on November 25, 2012 at the yearly meeting of the Radiological Society of North America, 
recommend that playing cards and table games can help battle cerebrum maturing." In extreme monetary 
times, getting together with companions to play cards is likewise a prudent approach to amuse. An 
invigorating night or evening of cards not just keeps our brains dynamic and ready as we age, however is 
an incredible reason to mingle, chuckle and have a fabulous time. Also, keep in mind the significance of 
giggling and enjoyable to solid, dynamic personalities. Card amusements depend intensely on fleeting 
memory aptitudes yet have likewise been indicated to enhance long haul memory and other subjective 



capacities too, so take thoroughly enjoy the superb advantages cards give. Routine and fatigue are 
immense offenders with regards to cerebrum stagnation. Attempt a mixed bag of distinctive card 
diversions to keep your rivalries rationally difficult. 
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