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ABSTRACT

This research study analyzes the adoption of a new media platform and its effects on
commercial FM (frequency modulation) radio stations of Lahore. The study also
includes the challenges faced by the traditional FM radio stations of Lahore during the
incorporation of new media platform. This research describes the reason behind people
adopting new innovations that have a great influence on their minds and also confer
that media technology shapes how we as individuals think, feel, and act in the society,
and how the society operates as we move from one technological age to another. The
research study explores how and why the new ideas and emerging technologies are
adopted and the amount of time it takes for them to spread in the society. Stratified
sampling is used to conduct the result, in which commercial FM radio stations are the
strata and are the only requirement of study. Data is collected through in-depth
interviews in which coding technique is used to get results. Stations managers,
production managers, sales and marketing managers, RJ’s (Radio jockey) , and the HR
(Human resource) department of those commercial FM radio stations who adopted new
media platform are asked open-ended interview questions.. The findings of this
research show that new media platform provides a way to achieve success in the
society; it also helped commercial FM radio stations to increase their listenership,

accessibility, revenue and employability.
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INTRODUCTION

Radio is best known as an interactive medium since it allows listeners to interact and be
involved with the members of the society. The interactive characteristic of radio increased
extensively especially with the introduction of news talk or talkback. (Flew 2004; Turner 2007).

The radio is identified as a communicative tool however when the new medium was
introduced, no one was confident of its place in the society. Radio is as an indefinite force; it
enters people’s home and spars with them thoroughly. It contains both good and evil perspective

(Franklin and Roosevelt, 1930).
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