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Abstract 
This study investigates the impact of talk shows on political awareness and voting trend of the 

students of Lahore, Pakistan through survey (n=400), using questionnaire as a tool of data 

collection. The study recorded the students’ level of viewing political talk shows, political 

knowledge, awareness, activities, voting trends and government assessment score. It crossed 

checked the above factors with the level of viewing along with demographic characteristics of 

the respondents. The statistical tests chi-square and Mann Whitney U test were applied for 

testing the hypothesis, confirming that greater the exposure to talk shows greater the political 

awareness, political knowledge and political activities. The study also found that there was no 

significant relationship between talk shows viewers and voting trend and similarly about the 

assessment of the government performance. The study also concluded that talk shows played 

significant role in rural areas where students did not cast vote merely on caste bases in general 

election. 
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1 Introduction 
“Media are the most powerful entity on the earth. They have the power to make the innocent 

guilty and to make the guilty innocent, and that is power. Because they control the minds of the 

masses” - Malcolm X 

Authoritarian governments used mass media for their own purposes (Philip, 

Muzammil&Hussain, 2011) but after the vast history of military rule, Pakistan is now 

experiencing eighth year of democratic regime. Due to the presence of democratic civilian 

government and advancement in the technology Pakistani media are relishing independence to a 

large extent (Rabbani, 2014). The independent media are considered as a fourth pillar of a state 

because of the power and functions they exercise.The significant force of media can encourage 

democratic behaviors by promoting tolerance, defending human rights, educating voters and 

guaranteeing that governments are accountable, however, similarly it can also contribute in 

public cynicism and democratic decay (Coronel, 2002). 
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