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Abstract

This project is an attempt to provide the advantages of online shopping to customers of a
real shop. It helps buying the products in the shop anywhere through internet. Thus the
customer will get the service of online shopping and home delivery from his favorite
shop.

The project objective is to deliver the online shopping website into its own separate
platform. If shops are providing an online portal where their customers can enjoy easy
shopping, the shops won’t be losing any more customers to the trending online shops
such as flipcart or ebay. Since the application is available in the Smartphone it is easily
accessible and always available.

Shopping cartis a very important feature used in e-commerce to assist
people making purchases online, similar to the US English term ‘shopping cart’. The
business-to-consumer aspect of electronic commerce (e-commerce) is the
most visible business use of the World Wide Web. The primary goal of an e-commerce
site is to sell goods and services online.
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1. INTRODUCTION

We are introducing online shop web application for specific brand i.e. “ADVANCE
MARKETING” (AD). It is based at Manchester. Presently the brand “ADVANCE
MARETING” is using the platform of E-Bay and Amazon.

The owner of the brand is sailing following productions.

Sports Goods

e Gym Gloves

e Weight lifting belts
e Boxing Gloves

¢ M.M.A Gloves

e Soccer Balls

COTTONPRODUCTS
e Bed Sheets
e Bath Robe

® Terry Turban

1.1 Motivations

As you know that the life in the European countries is very tough, busy and peoples has
not much. So, we selected this idea to provide the customer daily utilities help on just one
click. We save their times and travelling expensive for providing our services.
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