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Abstract

The current study focuses on the nature of dynastic political elites and their
election campaigns in Pakistan particularly from 1992 to 2013. The study unfolds
the role of the dynastic elites in Pakistan while highlighting the factors that
affected voting trends in Pakistan. The theories concerning the voting behaviour
such as a School of Columbia and the School of Michigan inform the theoretical
framework. The School of Columbia is linked to sociological factors such as race,
class, religion, etc. while the School of Michigan gives more importance to
psychosocial factors such as party identification, party age, specific group
attachment and so forth. Both the sociological and psychosocial factors have been
found significant in affecting voting trends in Pakistan.The study employs
qualitative method to collect primary data. They study corroborates the
manifestos of the major political dynastic elites with data collected through semi-
structured interviews. The target group has been the people who voted in the
general elections of Pakistan for the Pakistan Peoples’ Party (PPP) and Pakistan
Muslim League Noon (PMLN) in major elections. In addition, the study takes into
account the opinions of university students in order to know their perceptive on

the dynastic political elites and their new leaders.
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Chapter No 1

Introduction

Dynastic politics is not a new phenomenon in Pakistan. Both the major ruling
parties of Pakistan, Pakistan People’s Party (PPP) and Pakistan Muslim League Noon
(PMLN), qualify as dynastic elites. Dynastic elites are mostly found in third world
countries such as India, Philippines, Thailand, Indonesia and Singapore (Purdey, 2016).
The tradition of dynastic politics has been developing in these countries since the non-
dynastic elites face more challenges than dynastic elites such as financial issues,
establishing credibility in political spheres, attracting voters and managing the vote bank.
In Pakistan, people are not willing to try new faces in politics and their voting activity not
a single member’s decision. In fact, people cast their votes just to show their loyalty to
their families and political parties and hence encourage dynastic political system (Akhtar
and Mushtag, 2014).

Another factor that contributes to voting behavior is Party identification that
results from a psychological affiliation are the psychological affiliation. The party
identification can be an individual choice or a result of social influence; an individual
shows attachment but family and social environment influence his/her choices. Usually,
people keep voting for the same party as they do not want to take any risk for the new
leaders. Sometimes, the performance of the political party in one tenure acts as an asset
for its descents which they keep on cashing in subsequent years. The dynastic elites make
sure that the people of their country trust them and reciprocate to show their attachment
to the particular party through their votes and their behaviour (Brian, 2010).

1.1. Significance

Due to well-established dynastic elites in Pakistan, the emerging political
leadership/political parties of Pakistan face lack of public acceptance. The connection of

the dynastic political elites and election campaign in Pakistan is of crucial importance in



