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1. Introduction to topic: 

Degree requirement is to make a final project of my own topic. This final project which is 

use full in future and as well as for the people of society, but to cover all subject which I 

study in 4-year degree I have to choose a topic which is innovative with a rising future, 

so for that I’m planned to make business model that fulfill my desired conditions on 

which I’m looking. 

 


